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This Month
“Power to the
People”

Negotiating Slick Deals with Your Cable Company
By Gabe Goldberg

How internet access will help
the citizens of New Orleans.
Allen Square
City of N.O.-Chief Information Officer
Wed. February 2nd
6:30 pm
Harahan Senior Center
100 Elodie St.

For some people, their cable company is "the company they love to
hate". Most folks just accept the cable company for what it is, a
semi-regulated utility providing useful or necessary services. And
the remainder -- often to the mystification of the first group -- just
love their company, even singing its praises when cable service is
discussed.
To make sense of this variation, remember that cable service is
generally provided by regional monopolies, with territories granted
by local governments, so features, customer services, and costs in(Continued on page 3)
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Coming Soon to NOPC
February 2nd— Allen Square
Chief Information Officer for the City of
New Orleans
March—Greg Czymbor
April— Sheriff Newell Normand
May— Comparing Photo Elements to Picasa
Sorry, above speakers are subject to change without
notice.

NOPC Information
General Meetings are held on the 1st
Wednesday of the month at the Harahan
Senior Center.
Time: 6:30
100 Elodie St.
Harahan, LA 70123
—————————————————————-

Programmer’s/Advance User
Special Interest Group
Next Meeting scheduled for
February 2nd, 7:00pm
Meetings are held the 2nd Tuesday of
every month at New Horizons
3rd floor.
Please park in rear parking garage (free).
vp@nopc.org 738-5997
Mike York
—————————————————————-

New/Intermediate User
Special Interest Group

Wisdom
“Science is organized knowledge. Wisdom is
organized life."
-Immanuel Kant

Email your computer problems to Ray before the meeting @
new-user@nopc.org
—————————————————————

Look for NOPC
“Our greatest glory is not in never falling, but
in getting up every time we do.” Confucius

Twitter.com

Yahoo Groups -nopc_help

"If I had asked people what they wanted,
they would have said faster horses."
Henry Ford

www.meetup.com\nopc-club

Website NOPC.org
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(Continued from page 1)

deed vary widely. And even one company's
characteristics can vary with geography, depending on factors such as local management, franchise arrangements and fees, and
infrastructure age and quality.
As early as possible in this process, request
your free credit reports and ensure that
you're shown as being financially responsible, with all account payments up-to-date.
Felicia Blow, Cox Cable's Director of Public
Affairs, notes that the better a credit history
is, "the more flexibility Cox has in avoiding
the customer having to pay deposits and the
like to get or restore service".
But separate from everything else is the
need to negotiate effectively with the company, whether establishing new service,
changing what's provided, or simply haggling for a better deal.
So, prior to any conversation or transaction,
do your homework. Understand everything
you'll need to consider and perhaps mention:
competition to cable services in your area
(satellite and over-the-air TV, phone company DSL or FiOS, cell phone service), services offered, service levels (e.g., Internet
connection speeds, TV channel bundles),
features (telephone caller-id, voicemail,
speed dialing, three-way calling, etc.), list
prices, bundle discounts, and current or recent promotions offered.
This is complicated enough that you want to
get it right, selecting no more or less than
what you need and want, while paying the
best price possible. So start with a list (or,
better, a spreadsheet) showing what to discuss, each item's relative importance to you,
the cable company's quoted price, and any
available bundles or promotions.
Just as a retired couple likely doesn't need a
seven-passenger SUV and a young singleton
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won't rent a McMansion, don't get carried
away by glittering features and services.
Cox's Blow suggests remembering your
"station in life" before ordering the fastest
Internet connection if you'll just send email
and do light Web surfing, though if you have
far-flung family, a generous phone package
might ultimately save money.
Similarly, a killer online gamer might go for
blazing DOCSIS 3.0 Internet bandwidth and
skip phone service entirely, depending on
cell phone connectivity.
Bundles -- combination service packages
costing less than the sum of their individual
components -- can save or waste money.
Think carefully about whether it's worth
spending more money to save some, or
whether better value comes from mixingand-matching bits from multiple providers.
Consider freebies offered but remember that
they only have value if they're useful. Internet services may include spam filtering, security tools, parental controls, anti-virus,
anti-spyware, etc., but compare their quality
to other free and fee tools to ensure that
you're getting best of breed. If you won't use
them, don't let a cable rep seduce you into
paying premium prices because they're included.
You'll likely be offered prepaid protection
for inside cable facilities. Unless you're
aware of problems, it's usually best to decline this -- it's essentially overpriced insurance against rare problems with cable wiring. The company is responsible for connectivity to your dwelling's main termination,
and will usually address (Internet, TV,
phone) signal quality issues at no cost. But
check with neighbors regarding company
(Continued on page 4)
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service and fee policies regarding inside
work.
Once you're a customer, you're not done
chatting with your CableCo. Don't suffer
service problems or billing issues silently, or
just gripe to friends and neighbors. Cable
companies understand they've had public relations problems and work to be better liked.
Online services such as real-time customer
service chats may resolve problems at 3 am.
And some companies have online monitors
watching for complaints in forums and on
Twitter.
Even satisfied customers benefit from occasionally evaluating services and adding/
deleting features, and calling to request
lower prices can cut monthly bills. This can
involve citing competitive services – for example, if your neighborhood has just been
wired for FiOS with promotional rates offered, you can threaten to terminate service
unless the lower price is matched.
Make this more credible by mentioning that
you're not tied to CableCo email addresses;
note that you use Webmail service accessible through any ISP or that you have your
own domain (both of which are good practices to avoid having to change email addresses when moving from one company's
territory to another!). If you've suffered
problems or outages, suggest that it's only
fair for you to be compensated by lower
rates.
You may be required to commit to service
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for some period in order to have fees reduced. One customer reduced his monthly
Internet cost $20, to $29.99, while getting
about 30Mbps download and 3.5Mbps upload speeds -- hardly shabby, and worth
agreeing to stick around for a year. If you're
content to remain a customer and don't expect to move soon, that's a good bargain. Of
course, watch the calendar and haggle again
if your rate ever increases.
Finally, if you work with a competent and
helpful rep -- whether for initial orders, account changes, service or billing issues -ask for direct contact information, both telephone number and email address.
It's immensely helpful having continuity in
dealing with normally faceless businesses,
and service providers increasingly recognize
how much personal service improves customer satisfaction. Not all companies or reps
provide this, but -- as with everything else
this article suggests -- it can't hurt to ask.
Gabe Goldberg has developed, worked with,
and written about technology for decades.
This article originally appeared on the slickdeals.net Web site, <http://slickdeals.net/>.
(c) Gabriel Goldberg 2010.
This article appeared originally on the slickdeals.net Web site, <http://slickdeals.net/>.
(c) Gabriel Goldberg 2010. Permission is
granted for reprinting and distribution by
non-profit organizations with text reproduced unchanged and this paragraph included. Please email slick-

A reminder for the New /Intermediate user special interest group:
Please email your questions to Ray prior to the meeting.
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Save Money Grocery Shopping
with Online E-Coupons
by Ira Wilsker
WEBSITES:
http://shortcuts.com
http://www.cellfire.com
http://www.softcoin.com/Sites/
Just like all other families, my family buys a lot of groceries. Between us
humans, the dog, and the cats, we easily spend hundreds of dollars a month
on groceries and related household
needs. Considering the increase in
commodity prices that have been driving
up grocery prices, as well as tight budgets influenced by prevailing economic
conditions, we seem to use more coupons at the supermarket than in the
past. Traditionally, our primary sources
of grocery coupons have been the coupon supplements in the Sunday paper,
and the weekly coupons that arrive in
the mail almost every Wednesday.
While paper coupons are distributed nationally by the billions, we consumers
must clip them, sort them, plan to use
them prior to their respective expiration
dates, and try to remember to bring
them to the store in the first place. What
I have found especially convenient and
useful are some websites that can digitally load coupons to my store shoppers'
card, or even my cell phone, for use at
the register without the need to cut and
carry a bulging envelope of coupons to
the store.
Many, but not all, of the major supermarket chains now use some type of
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digital shoppers' card which the shopper
has scanned during the checkout process. Almost all of the stores that do utilize such a card now have a process in
place where digital coupons can be
added to the card and automatically
credited at the checkout without the
need to present a paper coupon, the
value of the coupon being automatically
credited at the register. Locally, the only
supermarket offering this service is
Kroger, but in this region other stores
that utilize these digital "e-coupons" include Randall's, Tom Thumb, Safeway,
and a few others. Around the country,
some of the other chains that participate
in the e-coupon program are Von's,
Ralph's, Fred Mayer, Fry's (the supermarket, not the electronics store), and
many others.
To have the e-coupons added to
the store card is a very easy process to
perform online. The first digital coupon
service that I used was AOL's ShortCuts.com (shortcuts.com). Registration
was free and very easy, and I registered
my shopper's card at the website. As I
type this, there are about 50 e-coupons
listed that I have not previously selected, most of them in the 50 cent to $1
range, all for name-brand grocery items.
To get any or all of those coupons
added to a card, all one needs to do is
click on the "+ ADD" button adjacent to
the item, and the coupon is added to the
card; this process being repeated until
all desired coupons are added to the
card. The expiration date of each ecoupon is clearly displayed, and as a reminder a shopping list containing the
(Continued on page 6)
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(Continued from page 5)

coupons can be printed. Upon checkout
at the store, when the eligible item is
scanned, the coupon value is applied.
Depending upon the store, the coupon
credits are either listed adjacent to the
item when scanned, or displayed on a
list at the bottom of the receipt. While
these e-coupons are extremely convenient, they are usually only good on a single item (unless a quantity purchase is
required for redemption), and they are
typically not doubled in those stores that
multiply low value coupons. ShortCuts.com also offers a selection of printable coupons that can be redeemed
wherever coupons are accepted. The
printable coupons can be printed individually or in sheets need to be clipped,
just like the newspaper coupons. ShortCuts.com utilizes a Java utility to print
the coupons, so Java must be installed
and active on the computer in order to
print the paper coupons. By choice, I
elected to receive a weekly email from
ShortCuts.com which displays the
week's new coupons, which can be easily added to my card. Expired coupons
are transparently deleted from the card,
such that only valid and current ecoupons are available.
There is another provider of ecoupons that I use regularly, and that is
Cellfire at www.cellfire.com. Registration is very simple, but requires the use
of a cell phone number as a user name,
and the password is the year of birth.
On Cellfire, e-coupons can be selected
online and added to the registered store
card, or can be accessed by cell phone,
without the need for a computer. Apps
are available for iPhones, Blackberry
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devices, Android phones, and devices
using Windows Mobile. According to
Cellfire, "Go to www.cellfire.com from
your mobile phone and we'll automatically detect your phone type and provide
instructions on how to access our service." With a compatible phone, coupons can be selected and added to the
card just as they are from the computer.
E-coupons from Cellfire are redeemed
exactly the same as e-coupons from
other services. What is different about
Cellfire is the smart phone apps, as well
as the ability to create some merchandise and services digital coupons on almost any cell phone that can receive
digital images as text messages. Unlike
e-coupons on a grocery shoppers' card,
Cellfire can use any of the smart phone
apps listed above, or users can access
a mobile version of Cellfire from any
internet capable cell phone. In addition
to the grocery coupons on the shopper's
card, Cellfire can display digital coupons
on the phone screen for use at retail
stores and service businesses. Right
now in my neighborhood, the only participating retailer is Sears Photo Studio,
where a variety of coupons can be displayed on the cell phone and scanned
by the cashier to get the listed discount.
Several of the supermarket chains
now offer their own online e-coupons
that can be added to the shopper's card.
In my neighborhood, Kroger offers this
service on its "Plus Card" from the
Kroger.com website, linking to a service
called "Softcoin". Kroger will allow up to 150
coupons to be active at any time on its Plus
Card. To select an e-coupon, the user simply
checks the box adjacent to the coupon, and
once all desired e-coupons are selected, the
(Continued on page 7)
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than having the Plus Card scanned at checkuser clicks on "Load Coupons to Card". Click- out, and the values are automatically credited.
ing on the "My Coupons" link will display all of
E-coupons in their several varieties are
the selected coupons, and this can be used to extremely easy to use, and are more efficient
produce a "printer friendly" shopping list. While for both the shopper and the store, as there
these coupons are not multiplied when reare no paper coupons to clip, carry, sort, and
deemed, they are extremely convenient to use, count. One of the e-coupon services above
as there is no required user intervention other shows that I have redeemed over $70 in its ecoupons in the past year, many of which I may
(Continued from page 6)

More Wisdom
It does not matter how slowly you go so
long as you do not stop.
∗ Confucius

∗

Nature does nothing uselessly." Aristotle

February 2011
Sun

Mon

Tue

Wed

Thu

Fri

Sat

1

2 General
Meeting 6:30

3

4

5

9 New/
Interm. Sig

10

11

12

8 Advanced
Sig

6

7

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

More details for the above events on page 2.

The New Orleans Personal Computer Club (NOPCC) is a private non-profit organization chartered under the State of Louisiana. Its purpose is to provide an open forum for discussion
and education of the membership in the use and application of PCs, peripheral equipment and software. The opinions expressed in this newsletter are those of the author (s) and do not
necessarily reflect those of the NOPCC , its members or its officers. The club does not verify for accuracy the articles in this newsletter and leaves verification of accuracy to its readers. Articles in this newsletter may be duplicated as long as credit is given to the author (s) and the NOPCC. Annual Dues Schedule: Regular Member, $40/yr.; Family Membership,
$60/yr.; and Students (under 21) , $20/yr. Meetings are held at 6:30 on the 1st Wednesday of each month at Harahan Senior Center, 100 Elodie, Harahan, Louisiana.

NOPCC Directory
Elected Officers
President
Vice President
Secretary
Treasurer
Director At Large
Director At Large
Director At Large

Walt Christensen
Mike York
Ray Paternostro
Bill Howard
Tom Gaffney
Kevin Kratzberg
Mary Prinz

Newsletter
Programs
Webmaster
Publicity

Kevin Kratzberg
A J Levy
Mike York
Tom Gaffney

president@nopc.org
vp@nopc.org
secretary@nopc.org
treasurer@nopc.org
director1@nopc.org
director2@nopc.org
director3@nopc.org

982-3705
738-5997
737-9099
831-1279
460-9337

Standing Committees
editor@nopc.org
pr@nopc.org
webmaster@nopc.org
director1@nopc.org

460-9337
586-9707
738-5997

Special Interest Groups
Computer Programming
New/Intermediate Users

Mike York
Ray Paternostro

vp@nopc.org
newuser@nopc.org

738-5997
287-4780

Other Important Numbers / Addresses
Club Hotline
NOPCC Web Site

Recorded messages. Meeting Information. 9am –9pm
On the World Wide Web. Our own home page and club information.

454-6050

www.nopc.org

